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Unl2c

The Marketors’ Inspiring
Young Changemakers Project

The Marketors’ Inspiring Young Changemakers project
develops the confidence, aspirations, life skills and
entrepreneurial mindset of young people aged 10-19, from
disadvantaged communities across Hampshire and London,
through a series of inspiring and interactive events and
programmes.

Together, we...

e Develop young people’s aspirations, employability and
enterprise skills

e Challenge stereotypes of careers in business and the
marketing sector through role-modelling

e Connect local communities, schools and young people with
both Unloc and The Marketors’ Trust ambition to give back to
society

e Actively engage The Marketors’ Trust members and
corporate partners in volunteering




Unl2c
Project Impact Summary

e  The Inspiring Young Changemakers project scaled in
23/24 to 10 x Changemaker Challenge Days inspiring
412 targeted young people from disadvantaged
communities in Hampshire and London across the year

e  Thetop 3 skills developed by young people on the project
were Creativity, Public Speaking and Decision Making

e  The project received a 93% net positivity score from
young people, with feedback including: I loved this event
because it gave us better knowledge on how to build our own
ideas. This gave me so much confidence.

e Theuse of iPads and digital tools connected to Marketing
has continued to enhance the programme including
CapCut, Miro, Canva and Buffer
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Unl2c

Feedback from Young People

‘| loved this event because it gave us better knowledge on how to build our
own ideas. This gave me so much confidence!
Hampshire Secondary School Student

‘l was inspired by the marketers so | want to pitch brand ideas in the

future’
> THe
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THiS ot s preseniad ias Tiis cortHCHta b v ibestn Vo

3 : ‘I really enjoyed meeting people who work in the industry and how they
s M lmnowae = == have come to where they are’
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London Secondary School Student

‘| learnt a lot and found it fun, and | learnt a lot about how hard starting a
business is and | got a chance to use my creative side’
London Secondary School Student

‘The best things about the event is the business presentation and
presenting my new brand’
Hampshire Primary School Student
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http://www.youtube.com/watch?v=0AdSN2IfulY

Unl2c

| loved it, it let you talk about
ideas you have, work with
friends and explore the
business world. We made our
own posters and
advertisements. | loved
meeting people who work in
the marketing industry and
how they have come to where
they are today.

Student at Grey Coat School, London




Our Plan for 25/26 and Beyond...
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